


Awareness

Why This Matters Now

Artificial intelligence isn't coming someday—it's already

here, reshaping how buyers research and decide what to (Traditional Search vs. Al Answer>
buy. RV shoppers are now asking Al questions like:

30% of all search queries will
be Al-generated by 2026.

List of Links: Direct answer in
conversational
format,

pulling from
existing data.

“What’s the best camper for a family of five under $50,000?"
“Which RV dealerships near me have the best reviews?” Link

Instead of showing a list of links, Al engines like Google's Search

Generative Experience and ChatGPT deliver direct answers.
Whether your dealership appears in those answers depends
entirely on what's on your site and how Al can interpret it.

According to Gartner, 30% of all search queries

will be Al-generated by 2026—and Google data

shows that most vehicle buyers already start with
“best,” “near me,” or “should | buy” questions.
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A shopper may not be searching for a specific unit
yet — they're asking things like “best RV for a family of
Treat your website like a
conversation with Al. If you
Al answers those questions by pulling from the most authoritative don’t feed it details, it can’t

five” or “lightweight models for weekend trips.”

voices it can find. If your dealership provides structured, trustworthy introduce you to buyers.

information about models, features, and use-cases, you can
appear in those moments before a buyer knows what they want.
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Consideration

From Search Engines to Answer Engines

Dealers used to fight for the top spot in Google's “blue links.” That war is being
replaced by a new kind of competition — appearing inside Al answers.

Dealer
Example

When a shopper types, “Which RV fits my lifestyle?”, Al tools scan millions of sources
to summarize information. They pull from structured, trusted content, not paid ads
or vague pages. If your site provides the right signals, you show up in the answer.
A Texas dealer added
structured data to its
site and began appearing
in Al-generated
summaries for “best RVUs
Trust signals: Verified reviews, current business info, and active feedback. for families near Dallas.”

What Al Looks For:

Findable content: Schema markup labels your inventory
(make, model, price, location).

Complete listings: Full photos, specs, and transparent pricing.
Local accuracy: A verified, photo-rich Google Business Profile.

Think of schema as labels on your parts shelf—without them,
Al can't find what it needs.

Dealer Website Al Reads Data Appears in Answer
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Evaluation

How Al Compresses the RV Buyer’s Journey

The buyer’s path used to be linear — awareness, consideration, evaluation, decision.
Al compresses that process by giving shoppers faster, more confident answers.

Let’s map this to Google’s Vehicle Buying Micro-Moments:

Buyer Question Al's Role Dealer Action ~ - -
vera “@< Dealer Tip
“Which RV is best?” Al scans articles, Create blogs comparing
FAQs, and reviews. RVs by lifestyle (families,
couples, off-grid). Buyers no longer search
in steps—they search in
“Is it right for me?” Al references lifestyle Add detailed product sentences. Match your
keywords and descriptions that answer
. . content to the way they ask.
user intent. use-case questions.
“Can I afford it?” Al reads structured Include MSRP or
pricing or payment “starting at” prices —
examples. avoid “call for price.”
“Where should Al evaluates reviews, Keep your Google
I buy it?” proximity, and Business Profile
service data. fresh and consistent.

When buyers ask these questions, Al determines which dealers show up.

The more structured and transparent your site, the more likely you are to be recommended.
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Decision

Meet the Modern RV Shopper

Every Al answer is shaped by intent—and different buyers interact with Al differently.
Research from InteractRV highlights two types of modern RV shoppers.

Jenny
The Independent

Glenn
The Loyal Local

Researcher
Jenny does her homework late at night and doesn't want Glenn already trusts your dealership—but Al can test that
to talk until she’s ready. She relies on Al to answer: “Which loyalty. When he searches “best trade-in value near me,”
lightweight camper sleeps two and tows behind a Jeep?” Al will only include your business if it can confirm

- ) trust signals.
If your website includes conversational search, transparent

data, and clear pricing, she stays. If not, she moves on. To Keep Glenn Loyal:
What Keeps Jenny Engaged: . Highlight service and upgrade pages.
. Lifestyle-based blogs and videos . Showcase staff bios and local certifications.

(“Best RVs for Weekend Boondocking”).

Respond publicly to reviews to
Trade-in calculators and payment examples. demonstrate responsiveness.

Clear, self-service options without
a call required.

Al Behavior Al Behavior
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Purchase

Build Trust That Al Can See

Al doesn't just summarize information—it interprets signals of trust.

Trust Signals Al Reads
When a buyer asks, “Where should | buy it?”, Al weighs not only price

but also reputation, consistency, and transparency. Credibility
What Builds Al-Recognized Trust: Consistency

+ Review credibility: Volume, freshness, and response rate. Proof

+ Business consistency: Accurate name, address, Transparency

phone, and hours across all listings.

+ Proof of expertise: Photos, staff bios, certifications, and local sponsorships.

+ Service transparency: Clear information on

warranties, trade-ins, and financing.

3\@’\' Dealer Tip

When all these data points align, Al understands your dealership as legitimate,

active, and customer-focused—qualities it favors in its summaries.
Treat your online reputation
as part of your inventory. It's
what Al sells on your behalf.

Dealers with structured data and consistent reviews
appear more often in Al's “best near me” results.
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Experience & Loyalty

Bringing Al to the Website Experience

Today's shoppers expect your website to feel as smart and conversational
as Al search. If buyers start their journey with “Which RV is best?” and return

later to ask “Would | buy from there again?”, your site must support both. Al features built
Y 8 Y PP for how buyers

actually shop.
RV Search Expert enables conversational inventory browsing.

Show me all trailers with 2 bedrooms, 2 baths, 2 exterior doors 2nd no carpet m

Your Search

Shoppers can type:

“Show me travel trailers under 30 feet with solar panels.”

Clhesar A1

and instantly see matching inventory—no filter maze required.

RV Product Expert extends that experience to vehicle detail pages.
It answers:

VWUt 30

“Does this model have storage for two bikes?”
“How many people does it sleep?”

These tools mimic your best salesperson—informative, responsive, Ask the Product Expert Powered by Al

reaffirm confidence, and strengthen post-purchase trust.

What mileage does this get?

and always available. They help buyers validate their choice,
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Post-Purchase Loyalty

Winning the ‘Would | Buy
There Again?’ Moment

You may not outspend national chains—but you can out-local them. Al rewards
dealerships that demonstrate community credibility and personalized experiences.

Ways to Strengthen Local Authority:

+ Personalize communications and review responses.

+ Feature staff and customer photos—Al reads captions.

+ Promote local events, campgrounds, or community partnerships.
* Encourage reviews that mention team members by name.

When Al recognizes your dealership as a trusted local resource, you're more
likely to appear when buyers search “best RV service near me” or “where to
trade in my camper.”

A Midwest dealership’s community event

photos helped them appear in Al summaries
for “most trusted local RV dealers.”

1\@’\’ Dealer Tip

Local proof—photos,
reviews, and genuine
interaction—is your most
powerful differentiator.
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Success & Next Steps

What Success Looks Like

When your dealership aligns with Al-driven search and buyer expectations:

You appear in Al summaries and local recommendation lists.

Visitors spend longer on your site because it feels intuitive
and conversational.

Leads arrive informed, ready to buy, and confident in your dealership.

Loyal customers return because Al remembers your relevance and trust.

Where to Start:

1.

9

Assess readability: Can Al access your prices, reviews,
and location info?

Review your content: Do you answer real buyer questions
(What's best? Is it right? Can | afford it? Where do | buy? Would | return?)

Evaluate experience: Can buyers find an RV without complex filters?

Partner with your InteractRV account manager: Review structured
data, listings, and reputation tools together.

Al Readiness Checklist

v
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Can Al access your
prices, reviews,
and location info?

Do you answer real
buyer questions?

Can buyers find
an RV without
complex filters?
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Al is already guiding RV buyers long before
they walk into your lot. The opportunity
now is to make sure your dealership
shows up in that conversation.

By aligning your content with how

Al reads, trusts, and recommends,
you're not just staying visible—you're
building credibility that scales.

-~ ,

Your next buyer is already asking Al who ——
to trust. Make sure it's your dealership ‘
that shows up in the answer.
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About Us

Since 2002, InteractRV has been the RV industry’s trusted partner for digital marketing and web solutions.
Focused exclusively on RV dealerships, we empower businesses to thrive with our cutting-edge technology,
flexible tools, and deep industry expertise.

More than just a technology provider, we are your committed partner in success. Every dealership is paired with
a dedicated Client Success Manager who understands your business and provides reliable, personalized support
to meet your unique needs all with your budget.

Our full-featured platform, reliable tools and people-first approach have set the standard for delivering unmatched
results for over two decades. InteractRV is here to help you achieve your goals. Partner with us as we pave the open
road to your dealership’s growth and long-term success.




